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Introduction

In the current global world the political, economic, and information spaces are 

being formed where, namely, the Internet presents the core factor facilitating this 

education. In politics, its main functions are to inform, communicate, and become 

-

 has been coined to 

depict this phenomenon2. 

used for political communication running through the web, including e-mails, dis-

cussion groups, web pages, blogs, social networks, ad banners, and online news 

-

used the web only to strengthen long-standing political goals and to shape both 

-

-

dency

-

net also lets people repeatedly listen to the candidates’ words in the face of attacks, 

4

. Some scholars and 

media persons speak about the social media political phenomenon as Obama 2.0 .

2 N. Choucri, , MIT Press, 2012.

 P. Rutledge, op. cit.
4 G.R. Boynton, , 2008, 

 P. Rutledge, op. cit.

 -
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-

and consolidating the citizenry and society on a whole, party elections, etc. (see 

bibliography). 

1.1. Politics 2.0

7. The rise of 

of Web 2.0 technologies from the ones supported by Web 1.0. Generally, Web 2.0 

-

-

Tube, Instagram) and so on. Web 2.0 has become a buzz word describing a set of 
8. These technologies helped make the Internet 

of the Internet’s founding fathers, like Vinton Cerf, Tim Berners-Lee, or Robert 

been turned into reality . Digg, a social book-mark site, announces a partnership 

also hosts its own candidates’ pages. MySpace holds its own presidential primary 

the day before the Iowa caucuses, where Barack Obama and Ron Paul won. So-

cial network Facebook (FB) cosponsored the Republican and Democratic debates 

with ABC and also published its own polling data. In her recent speech, Hillary 
10. In 2007 when 

7 R. Posner, 

8 M. Turnek, N.W. Jankowski, 

 T. O’Reilly,  

10 S. Arrison, 
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candidates began preparing for the U. S. Presidential Primaries, CNN coined the 
11.

The founder of the Web 2.0 concept O’Reilly, suggests that Web 2.0 is more 
12. 

Therefore, in terms of political discourse, Web 2.0 inherently encourages bottom-

-

mocracy . Italian social scholars Mascheroni and Minucci also emphasize that the 

changing the boundaries between the production and consumption of media con-

(consumer + producer) in sharing, manipulating, and re-assembling digital media 

-

root practices are changing audiences’ relationships not only with cultural industries 
14.

namely, how political parties (and their leaders) in Britain use Web 2.0 applications. 

between these concepts, and discusses how they are, and can be, used by parties in 

.The scholars stress 

of an architecture of participation, creating an informational democracy from be-

to be an equal, non-elite, partner within that democratic structure. The question is 

whether these two competing forces can actually be reconciled .

11 M. Turnek, N.W. Jankowski, op. cit.
12 T. O’Reilly, op. cit.

 A. Chadwick, 

, Unit, 17 January 2008, 
14 G. Mascheroni, S. Minucci, 

-

 N.A. Jackson, D.G. Lilleker, 
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Similar results were presented in Mascheroni and Minucci’s research of European 

Elections on the Italian web17

and their use of Web 2.0 tools, as well as, the monitoring of the campaign in social 

in the distribution of parties and coalitions online. Most candidates who had a personal 

website integrated Web 2.0 tools. Simultaneously, nonetheless, these social media tools 

-

candidates in their top-down communication process becomes the main obstacle for 

successful communication with their electorate. The authors suggest a strategic appro-

priation and adaptation of Web 2.0, resulting in a hybrid communication model, in be-
18. 

-

.

Kalnesa studied Norwegian political parties’ adaption of Web 2.0 before and 

during the long campaign of the local elections in September 2007. By 2007, most 

parties had learned to use their web sites as instruments of professional political 

marketing. The researcher asked whether the emergence of Web 2.0, with its po-

tential for grassroots participation and networking, as well as, multilateral interac-

-

tion. His data indicated that in terms of party competition, Web 2.0 had, at best, 

20.

In their paper, Turnek and Jankowski discuss theoretical and methodologi-

cal foundations of Politics 2.021 and point out that it is blogging that is a more 

-

ly-oriented topics within the timeframe of their paper.

Reid Hoffman, founder of the LinkedIn professional social network, discusses 
22. He argues that in politics, more in-

17 S. Minucci, G. Mascheroni, op. cit.
18 Ibidem, p. 187.

 Ibidem, p. 200.
20 Ø. Kalnesa, , “Journal of Information Technology 

21 M. Turnek, N.W. Jankowski, op. cit.
22 R. Coleman, P. Lieber, A. Mendelson, D. Kurpius, 
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-

countries with emerging and unstable democracy as in Ukraine right now. Politics 2.0 

more possibilities for creating practically unrestricted and free content on the web. 

It also deepens personal campaigning on the web or tries to make an illusion of it. On 

-

-

ple stop thinking and making real decisions because they can choose to listen only to 

others who share their similar opinions . Jackson and Lilleker researching the British 

-

The analysis of the political elite’s use of Web 2.0 features will determine how ef-

a mere fad more likely to disappear than become entrenched in practice24 .

1.2. Interactivity as a driving force of Politics 2.0

Central to thinking about the potential of the Net for enhancing democracy is the 

 asserts that in modern social thinking 

 E. Cone, , 11 May 2010, www.cioinsight.com/c/a/Case-Stud-

24 N.A. Jackson, D.G. Lilleker, op. cit., p. 1.

 D. Endres, B. Warnick, 

-

 E.F. Busy, 



 Leaders 2.0 through Crisis Communications in Ukraine: or Facebook in Use

there is a lack of coherent theory to show how this phenomenon operates in our 

-
27

it refers to different things. One can identify interaction between people and com-

puters, and only between computers through software, hardware, and networks28.

. The medium includes two-way com-

. They argue 

-

by a number of technical features such as hyperlinks, and user-contribution features 

(guest-book, or the possibility to make comments, etc.) .

At the same time scholars working in discourse studies and corporate commu-

aiming at building relationships with its consumers, supporters, and audiences  

and this may be particularly useful for electoral political organizations who seek 

based character of this phenomenon, but they also imply that all parties that par-

internal factors. This means that the traditional top-down hierarchical political 

a more horizontal style of communication. At the same time, are the uses of Web 

are they used purely to make the impression of seeking a dialogic relationship 

27 
28 J. Stromer-Galley, , “Information Soci-

 S. Kiousis, 

 -

 

 D. Chaffey, F. Ellis-Chadwick, K. Johnston, R. Mayer, 

, 2nd edition, 
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-

, particularly when interac-

tion is based upon multi-directional communication between multiple participants 

where control and power are shared among users. It leads to a new participatory 

-

tation and e-democracy. Jackson and Lilleker assert that “the communication most 

. 

to create common content and communicate with an unrestricted number of In-

be used as an analytical tool for understanding the aims of the communicator and 

, and more recently, the idea of participatory democracy was initiated .

use these Web 2.0 technologies properly adapting to the rules of the Web 2.0 user 

. Certainly, politicians were 

-

.

. As for inter-

 C. McDonald, R. Chalkley, 

 N.A. Jackson, D.G. Lilleker, op. cit., p. 10.

 S.J. McMillan, 

 P. Ferber, F. Foltz, R. Pugliese, 

 

 N. Jackson, , “Journal of Public Af-
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number of broadband users grew by almost 10 times to 7 million people40

there were 17.74 million users and the growth rate in comparison to 2012 became 

21%, that is the lowest it has been since 200841

-

42. 

. Among all the social network sites, FB is 

the most popular social site in the world, with the biggest number of subscribers. 

-

ing 170 million in just one year. According to the inner statistics of FB, as of De-

-

-

pie the second and third places among the most popular pages (Number of monthly 

-

on FB44

greatest number of FB fans . 

40 World Internet Usage and Population Statistics 2012, www.internetworldstats.com/stats.

41 
42 

 Ibidem, p. 7.
44 Minchenko O., , 

 Ibidem.



 

Ukrainian politicians with their citizenry on FB. This application is chosen for this 

research as one of the most popular political communication instruments among 

all of the social media in Ukraine . 

Content-analysis is used as the main research tool in our study. The sample is 

formed of all statuses of politicians’ personal FB accounts dated from the period 

of the 1st st of March 2014. The choice of Ukrainian political 

leaders for this research is based on the Watcher Rating of Ukrainian Facebook 

the Watcher Foundation, which is one of the most famous marketing and social 

media online foundations in Ukraine. 

The top ten Ukrainian politicians were selected for our research (see Table 1). 

Their rank of popularity on FB is based on two indicators – the number of sub-

scribers and the number of friends from their personal FB accounts. 

Table 1. Ukrainian Politicians’ Popularity Ranking on Facebook (March 2014)

No. Politicians’ Name FB URL Account

Number  

of  

Subscribers

Number  

of friends

1 https www.facebook.com/arsen. .1

2 Oleg Ljashko https www.facebook.com/O.Liashko

Petro Poroshenko https www.facebook.com/petroporoshenko

4 Lesja Orobec’ https www.facebook.com/lesyaorobets The information 

is closed

https www.facebook.com/ .

php id

https www.facebook.com/

7 Oleksandra Kuzhel’ https www.facebook.com/abkuzhel

8 Oleksandr Aronec’ https www.facebook.com/oleksandr.aronets 28 774

Oles’ https www.facebook.com/oles.doniy 17 804

10 Mikola Knjazhic’kij https www.facebook.com/mykolakn

 O Ig. Goroshko , 
th
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number of friends and subscribers, the number of personal posts (statuses), the 

number of likes, comments, and reposts of another FB users’ information. We 

-

Furthermore, a content analysis of the politicians’ personal posts (statuses) 

and comments is done. Additionally, the content analysis of the politicians’ reac-

The time period of the conducted research (March 2014) is chosen for being- 

Crimea region and post-maidan crisis situation within the country). 

1.5. Data Obtained

The politicians’ FB accounts practically contain complete information about their 

-

completeness of such information on their FB account is not crucial for the popu-

-

on their account to communicate with their friends and other FB users is not so 

language is of high topicality in the Ukrainian political agenda. 

a half years (see Table 2). Mikola Knjazhic’kij 

Poroshenko, Lucenko, and Donij were opened nearly in the same time frame. We 
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think that the increasing popularity of FB in political campaigning and maybe the 

these accounts namely in this period. 

No. Politicians’ Name The Date of Account Opening

The Account 

(in months)

The main 

language  

of Account

1 May, 10 2011 Russian

2 Oleg Ljashko December, 7 2010 Ukrainian

Petro Poroshenko March, 1 2011 Ukrainian

4 Lesja Orobec’ February, 24 2010 48 Ukrainian

Ukrainian

status is dated April, 11 2011

Ukrainian

7 Oleksandra Kuzhel’ 40 Russian

8 Oleksandr Aronec’ Ukrainian

Oles’ Ukrainian

10 Mikola Knjazhic’kij August, 7 2008 Ukrainian

Hence, the majority of Ukrainian politicians who are currently leaders of 

opinion in social media could predict the growth and popularity of social media 

We can also trace the originality of posts on FB. All posts on FB can be clas-

media accounts, posts written by politicians personally can be marked by a spe-

or Serghij -

-
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team-member who comments certain my posts and works with special categories 
47. We suppose that the same practices can be used by Ukrainian 

politicians, but in our research (based only on the data obtained with the help of 

politicians) to trace this fact. 

-

press their own thinking and opinions. Often the account holders inform not only 

the posts are not written personally by the politicians, they are created and placed 

No. Politicians’ Name

The number  

of all posts made  

in March

The percentage 

 of original posts 

(%)

The percentage  

of other persons’ 

posts (%)

1 100 0

2 Oleg Ljashko 207 1

Petro Poroshenko 10 80 20

4 Lesja Orobec’ 10

100 0

100 0

7 Oleksandra Kuzhel’ 0 – –

8 Oleksandr Aronec’ 87

Oles’

10 Mikola Knjazhic’kij 7

-

ble 4).

47



 

Table 4. The Number of Video, Audio, and Links on the Politicians’ FB Account (in %)

No. Politicians’ Name
Number 

 of links

Number Number  

of audio posts

1 0 11

2 Oleg Ljashko 24

Petro Poroshenko 20 10

4 Lesja Orobec’ 4

2

0 0

7 Oleksandra Kuzhel’ – – –

8 Oleksandr Aronec’ 8 24

Oles’ 12

10 Mikola Knjazhic’kij 7 7

The data show that links to other web-sources occupy around 20% of FB 

their personal comments on the selected news. The FB account of Petro Poroshen-

ko contains the most (40%) information (links and reposts) from other sources. 

Sometimes these materials are posted without any personal comment. Oleksan-

-

is not so noticeable. 

-

his posts. Oleg Ljashko, Lesja Orobec’ and Oleksandr Aronec’ attach photos to 

-
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-

tially by a personal factor. 

-

politicians’ friends and subscribers on the politicians’ wall. Two-way communica-

where politicians answer the most frequent friends’ and subscribers’ comments. 

2. Summary

The data obtained testify that the image constructed by politicians in social media 

their citizenry possess certain peculiarities. Based on these peculiarities, we can 

-

It is also important for politicians to demonstrate their openness and sincerity. 

-

sport teams, etc. We would like to emphasize that personal posts made by politi-

cians are characterized by a personal standpoint, emotional coloring, manifesta-

-

port of their electorate. 

their online presentation and communication. Most research politicians use more 

electorate. 

-



 

ber of identical comments. It facilitates sustaining two-way communication be-

tween the politician and the electorate. With the help of ordinary media it is more 

Popularity in social media is also connected directly with the content quality 

published by the politician. The content must be interesting and original. When 

-

all content on the web48

strategy. 

-

1. Politicians understand the importance this age category of the electorate.

2. The audience of social media, including Facebook, is rather young.

-

gies used by politicians on Facebook based on social relationships, openness, and 

trust are the most successful for results in Politics 2.0. 

-

thermometer’ sui generis permitting the construction of an adequate image and 

strategy to be used with this social tool. 

-

course of time, offer political support for certain candidates.

3. Limitations and Perspectives

One can suggest that your friends and subscribers on Facebook will turn into 

48 ,  
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The increasing impact of e-networking on Politics 2.0 greatly supports the 

.

rather quickly and the constant monitoring of the political web on a regular basis 

sphere and political agenda.

-

fruitful theoretical and empirical comparisons about different new media land-

.

Also, it would be useful to compare not only crisis communication on FB but 

with a number of others. 

Arrison S., -

, 

Boynton G.R., -

Busy E.F., 

No. 20. 

-

 E. Cone, op. cit.
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