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Personal determinants of innovation in terms of empirical research 
The article presents the personal determinants of innovation, distinguished on the basis of fac-

tor analysis carried out, such as communicating the value of innovation, team spirit and access to 
knowledge, the company expected attitudes and behaviors, work organization, incentives for in-
novation, selection and training of employees. Research carried out in 8 innovative companies have 
indicated the relationship between the size of the company, and evaluation by the respondents as 
a factor corresponding to the communication objectives of innovation and reward the innovation 
results. The study also showed a direct proportional relationship indicating that the greater amount 
of new technology and product innovation is associated with a higher assessment of teamwork and 
access to knowledge


