
 

 

 

 

Internal marketing as an aid to the concept of 
relationship marketing in creating a corporate image

Companies vie for new forms of activity to achieve competitive advantage. One may observe 
combining of different concepts of business management, including the concept of marketing and 
human resource management. It increasingly points to the concept of internal marketing as a tool to 
support the process of building competitive advantage in its environment. The aim of the paper is to 
identify the role of the human resource management process in a relational concept of management.


