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the sector of cultural tourism.1

from minority languages and traditional rituals to artworks, artefacts and heritage 
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culture for the economy. They argued that the industries with their roots in culture 

Table below (Table 1).
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to the Europe 2020 Strategy
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tributes to digital literacy.10

and to create new kinds of demand that are not based merely on the functionality 
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Conclusions
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ability, social cohesion and cultural identity.
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